A new era for naval transportation from leisure boating to
commerclial shipping
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DISRUPTIVE DEEPTECH GREEN

The technical and commercial information contained in this document is confidential and exclusively owned by SEALENCE S.P.A-S.B.. and therefore absolutely confidential, reserved to the addressee of the document, who has declared
himself interested in considering a possible investment. All rights remain with SEALENCE S.P.A.- S.B.



nothing like us

“ We have developed the
Mmost efficient naval propulsion
that has ever been conceived ’ ’
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WORLDWIDE PATENT S=ALENCE

SEALENCE's patent cover 51 countries worldwide: in 38 of these countries the patent has granted, the
remaining 13 are pending.

@ Patent granted
O Patent pending

https://patents.google.com/patent/EP3604117B1/en?assignee=Sealence&og=Sealence



https://patents.google.com/patent/EP3604117B1/en?assignee=Sealence&oq=Sealence

MARINE PROPULSIONS SYSTEM COMPARISON S=ALENC
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DeepSpeed propulsion is totally different from any other propulsion available on the market.

Propellers

Surface propellers

e '% ,%S\

Arneson
Top System
Sharrow Marine

Voith
Kort
Yamaha

Hamilton HydroJet
Kamewa HydroJet
Castoldi HydroJet

 The unique features of the DeepSpeed propulsion
system means there is nothing comparable on

> the market

« energy efficiency significantly higher than all
other propulsion systems

* unigueness allowed Sealence to obtain full patent

protection registered and granted worldwide



DEEPSPEED JET UNIQUE FEATURES: EFFICIENCY S=ALENGCE

DeepSpeed JET, compared to all others propulsion system available on the market, grants a +30% of
efficiency, in a flat curve of operation.

-fficiency Map

DEEPSPEED +.50%

SURFACE PROPELLER

/_‘

PROPELLER/DUCTED //_/_
—

/ i
WATE RJ;/

Efficiency

Speed (Kn) 25 30 35 40 45 50 55



DEEPSPEED JET UNIQUE FEATURES: VERSATILITY S=ALENC

Compared with existing propulsions systems, DeepSpeed JET covers a wide range of naval
applications

LOW SPEED MEDIUM SPEED HIGH SPEED

Application Map

DEEPSPEED JET

« Works well at all speeds.

» Facilitates maneuvers in port thanks
to the joystick.

* Enable high speeds..

» Efficiency above 30 knots increases
constantly.

PROPELLER/DUCTED

\/ « Works well at medium/low speeds. \/ Works well only at high speeds.
« Facilitates maneuvers in port thanks

to the joystick.

SURFACE PROPELLE

X  Maneuvers in port very difficult

« Efficiency above 35 knots drops rapidly. Noisy propulsion.

* Does not allow high speeds (> 40 knots).

WATERJET

\/- Works well only at high speeds.

X * Very complex propulsion and
very limited market adoption.
« Maneuvers in port difficult.
* Noisy propulsion.

Speed (Kn) 35 40



TECHNOLOGY VALIDATION

nothing like us

‘he technology has been validated through water tests conducted since 2019.

"he validation is based on thousands of hours of telemetry collected through hundreds of sensors on
our laboratory boats and water comparison test with other existing propulsion.
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OUR VALUE PROPOSITION S=ALENC

SEALENCE's value proposition is a unique, powerful, and efficient full stack modular propulsion platform
that allows our customer to easily avoid integration problems.

Electric Jet Propulsion

< from 200 to 1.000 kW power Best in Class Battery
’:;‘FaSt boat u2p tg 60 knots e — U % 83 kWh in 550 kg
«+ Boat size 12 - 24 meters 2 Fireproof

% 12 minute recharge time
(from 20% to 80%)

Smart powertrain system

% All Integrate components
“ Plug & Play modular system
“* Multiple Security Layer

Best in Class Range Extender

Remote informations & Diagnostics
“ 180 kW VDC

: . < Bl-Fuel Diesel / Hydrogen
Y \ < WW realtime telemetry . / Hydrog

| - a . .« e . . < 600 kg

o <MW “ Predictive diagnostic

'.:,;_g‘,‘\ "7 .« < OTA Software / Firmware upgrade
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MARKET OVERVIEW
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(the best technology at the perfect time )
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MARKET READINESS

Over recent decades the global scenario has drastically changed in terms of attention to sustainability,
the preservation of natural resources and environmental impact. Governments are setting rules to drive

the energy transition. The market is becoming ever more interested in and prepared for, the investment
INn INNovation and green and blue economy.

DeepSpeed will
facilitate the adoption of
electric propulsions on
high-end superyachts

EU LEGISLATIVE PUSH TO SUSTAINABLE
ENERGY TRANSITION

RAISING PEOPLE’'S AWARENESS

TOWARDS MORE SUSTAINABLE

BEHAVIOURS AND SOLUTIONS

DeepSpeed will enable large
hybrid ships to save tons of
fuel, to halve emissions and
to comply with emission
regulations

ECONOMIC AND GEO POLITICAL
CONTEXT DRIVING TOWARDS ENERGY

EFFICIENCY SOLUTIONS




Ec
e Arc Raises $70 MillionYo Build the
Traditional Propulsion Tesla of Boats

VOLVO - |

PENTA MERCURY R AR
E: CBINSIGHTS ho We Servev  How

Revenues = +30% Y/Y o "
. . . Cande'a () Unclaimed
« Traditional Luxury Yachting CANDELA  candela.com
has surpassed 28 Billions/€ noEe
WO r | d Wi d e Overview & Products Financials People Customers
e The world nautical market is

MACROECONOMIC SCENARIO

over next years.

' Live Now Markels Ex

constantly growing with new
records reached in 2022

Trade Only

INDUSTRY aamass =27 TiTTe YErUNOLOGY COLUMNS/BLOGS JOSBOARD & —

GM Invests $150 Million in Pure Watercraft

Italy represents 50% of global
luxury yachting

w|||

"he macroeconomics scenario shows a huge increase of volumes of the global boats market.
‘he electric segment (i.e. propulsion and boats) has steadily expanded and is expected to keep growing

Electric Propulsion

=CB|NS|GHTS Who We Serve'v  Ho
X Shore () Unclaimed
8 xshore.com
RRORE MO
Overview & Products Financials People Alternatives & Competitors Customers

Total Raised Investors Count Deal Terms
$103.84M 10 1
Founded Year Stage Total Raised . o o
———m O v The electric boating sector is
3 =

booming and raise many
Investments from the capital
market.

v Growing trend is expected to
continue over the next years



COMPETITORS & BRAND POSITIONING

SEALENCE is currently the only player in the High Innovation plus High Power quadrant.

POWER VS INNOVATION

-

High Power

WARTS". A ﬁ Rolls-Royce H
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COMPETITORS & BRAND POSITIONING
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The SEALENCE brand is perceived as a totally new proposition in the marine sector and the shape of
the jet itself well represents the idea of high performances and innovation.

And that’s true!

BRAND VS PERCEIVED VALUE

YANMAR BAT
Marine Power
AHYUNDA  MERCURY®

WARTSILA Rolls-Royce M

oo MiTSUBISHI \OLNO
PENTA

INCUMBENTS

Disruptive
Jet Technology

HIGH INNOVATION
HIGH VALUE PERCEIVED

Propeller-Based Technology
LOW INNOVATION
LOW VALUE PERCEIVED

industrial & marine

CYOY' torgeeno
@ oceanvoLr Wi Tt

e

‘\/
Bellmarine’  mitek

NEW ENTRANTS
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GOoTo MARKET STRATEGY

(first “Fast GoTo Market” .. then “Growth” )

Electric Jet
Propulsion System




STRATEGIC PILLARS

SEALENCE's strategy is divided into two phases:
a) ‘Fast GoTo Market’ focusing on the fastest and most effective ways to introduce our innovative propulsion on market.

b) ‘Growth’ developing our range of products, reaching other target markets, growing revenue, developing and
expanding the team.

TARGET MARKET
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BUSINESS MODEL

REVENUES from clients

GROW FASTER than the
number of number of
clients

Business Model TIER-1

SEALENCE, TIER-1 Company,
generates Exponentially
Revenues based on the multiple of

Go-To Market Growth 4 linear metrics::
BP phase BP Phase OEM x Boat Models x Boats Sold x Powertrain value
= EXPONENTIALLY REVENUES
INTERNATIONAL EXPANSION STRATEGYC GROWTH
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« Team up (with consolidated partners) to arrive earlier
* Focus on added value and use of existing networks
(i.e. assistance ww network)




TIER-1 BUSINESS MODEL: PROCESS S=ALENCE

A TIER-1 Company (as Sealence) is the most important member in the supply chain of an OEM - Original Equipment
Manufacturer (as a Shipbuilder).

In the TIER-1 business model, when an OEM starts a project, it generates some revenues in the project phase,
but more importantly it generates Secured and Recurring Revenues Over Time in the Production Phase.

Project Phase Production Phase

Orlg.l nal Preliminary Boat Zero:
Equipment Market TIER-1 Technical Technical
Analysis & | Multy Year Study Study building,
Man Ufa cturer Product Business & test Selilul AR A zLNLIOIN
definition | Planning Investments Boat De5|gn &
- . budgetin Marketi
as a shipbuilder geting arketing

I | Y

sells a boat
TIER-1 Supplier Technical e |
STEP O Study zero:
& Final
Engagement . building & tg
as SEALENCE Quotation test
N

Sealence
produce a
powertrain

v

y
One-Off Revenues TIER-1 Secured and
Recurrent Revenues
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TIER-1 BUSINESS MODEL: METRICS S=ALENC

When the project phases is ended and starts the commercialization, a TIER-1 Company generates
Exponentially Revenues based on the multiple of 4 linear metrics:

OEM x Boat Models x TIER-1 Boats Sold x Powertrain value

Mainly strategic metric to measure the success of a TIER-1 Company
Is the Numbers of OEM as Customers, then the Boat Models

Revenues Wwill be a result

Commercialization Commercialization Commercialization Commercialization

Project (vear) (year) (vear) (vear)
I BoatMader . S A { ¢ h H h
(_Boat Model1 }-{——{ J { j . ] LLL{ 1] LL&I 1 g
([ OEM1 - . ] E
{ Boat Model2 }-{{ ] L[ j} = 5 ¢ : = l_[ B 2
1 = B ) —
{ Boat Mode { | '( ] P 3 [1 ) =
([ Boat Model1 | L J LL ) T‘L ] LL )] <
[ OEM n ] < g
{ Boat Model2 | [ ] [_L ]J L - g
Y )
Y1 Y2 Y3 Y4 Y4
® OEM = Boat Models = Boats Sold
METRICS
\ )\ J
y . \ . )
OEM TIER-1 Boats Sold in a period Revenues are exponentially

Customers Boat Models (TIER-1 Secured and Recurrent Orders) Boat Models x TIER-1 Boats Sold x Powertrain value



BRAND AWARENESS : PRESS & EXHIBITIONS

More than 75+ publications are talking about us'!
For further information search for «DeepSpeed jet» on Google
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PRESS REVIEW

GENOA
INTERNATIONAL
SEA TECHN
= BOAT SHOW 2019 2 DESIGN
PRESS REVIEW CARRARA 2019

Bc(momy ;IGVIZSO

electric  MOTORBOAT
WESR 14 D! He ey I Messagare

BREAKING
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OPEN TEST
DECEMBER
2021

HNE #asfm.  glectric

ELECTRIC BOAT
SHOW
MILAN 2022

ELECTRIC &
HYBRID MARINE
EXPO

LAS VEGAS
2022

GENOA
INTERNATIONAL
BOAT SHOW 2020

MONACO
ENERGY BOAT
CHALLENGE

BOLOGNA BOAT
SHOW 2020

ELECTRIC BOAT
SHOW
MILAN 2023

SOLAR
CHALLENGE
MONACO 2021

SEAFUTURE
LA SPEZIA
2023
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SEAFUTURE

GENOA LA SPEZIA

INTERNATIONAL
BOAT SHOW 2021

MONACO
ELECTRIC & ENERGY BOAT
HYBRID MARINE CHALLENGE 2023
EXPO

AMSTERDAM 2023
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THE COMPANY

Video pitch



https://youtu.be/-aqF8INZRsI

BOARD & MANAGEMENT

MANAGEMENT TEAM

William Gobbo Roberto Gregori Marco Cassinelli Davide Lusignani
SEALENCE CEO & Founder CFO CTO CEO eDriveLAB
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Michele Straniero
International Operations

Andrea Santoni
Organization & Strategic
Planning
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AMBASSADOR

Maurizio Di Robilant

s ROBILANTASSOCIATI

i Brand adyisory & Stratagic Design



A WINNING TEAM S=ALENCE

39 PROFESSIONALS

Software > 50
development Electronics design years old
High School Quality assurance Finance & Controls
Certificate 31 - 40
| years old
Fluid dynamics

development
Mechanical design
Industrial & 20 - B?d
‘ Sperimentation years o 41 -50

years old

Marketing &

Master's degree ng ¢
Communication

PARTNERSHIPS & COLLABORATIONS
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S=ALENCE

thank you
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www.sealence.it Investors@sealence.it se@lence.info

The technical and commercial information contained in this document is confidential and the exclusive property of SEALANCE S.p.a- S.B. The information in this document is
reserved exclusively for the recipient, who has expressed an interest in considering early-stage investment. Consequentially, there is a high risk that substantial changes may

have to be made.



http://www.sealence.it/
mailto:se@lence.info
mailto:investors@sealence.it
https://www.linkedin.com/company/deepspeed/?originalSubdomain=it
https://www.youtube.com/channel/UC9FSfdQrdPlvWaYMBJBKq5w
https://t.me/SealenceDeepSpeed
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